Editorial
Dropping the pilot: farewell to Arthur Boyars
John Milsom

Tess Knighton
Nicholas Kenyon
The father of us all: not literally, I hasten to add, but in
terms of Early music.
He was here before the beginning, as a central part of
the team that John Thomson assembled with OUP so long
ago; he has been here through 30 years of turbulent activity, 120 issues of the journal. (Just think of the number of
narrowly near-missed deadlines that involved, the number
of late-night phone calls to confirm ads or to chase copy,
the number of anguished conversations with editors and
designers, right up to the 59th minute of the 11th hour ...)
I had thought that professionally he would outlive us all.
Arthur's contribution to Early music has been extraordinary, and it was unique for at least two reasons. The first
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I can't remember exactly where I first met Arthur (probably at a party held by John Thomson in the elegant surroundings of Ely House), but undoubtedly he will. That is
because I have a memory like the proverbial sieve, while
his is positively elephantine. It was all many moons ago,
however, and sometimes I feel I have known him all my
life: some of our advertisers may also have that sensation.
In some ways it is quite extraordinary that a man of his
talents as poet, performer and publisher should have dedicated 30 years of his life to securing advertising for a
journal about old music, and yet there has been a somewhat maverick sense of logic running through the way it
all happenened. But that is Arthur's story, and one that I
am constantly urging him to write.
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Editors may come and go, but from the very first issue of
Early music in January 1973, one man has been responsible
what might truly be called the life-blood of this journal: its
advertising. For the past three decades, Arthur Boyars has
made sure that our readers stay up to date with courses
and concerts, makers and music shops, through advertisements that have added enormous visual variety and vitality to our pages, and financially helped to keep the journal's head above water. Now, coinciding with the last issue
of our 30th volume, Arthur is handing the job over to Jane
Beeson, for many years our Editorial Assistant. All those
who love this journal will want to express heartfelt thanks
to Arthur for his achievements, and wish him health and
happiness in his retirement.
The articles in the present issue have been chosen partly
with Arthur in mind. Two of them address the piano, his
own instrument. In Jeremy Montagu's study of William of
Wykeham's crozier, we peer closely at a treasure from
Oxford University, Arthur's alma mater (though not,
regrettably, linked with his old college, Wadham). And if I
might be allowed a moment of mischief, the two articles
on mechanical instruments distantly echo Arthur's allegiance to another venerable piece of technology: the manual typewriter (with—yes—two-colour ribbon, black and
red) on which all his business has been transacted, even in
an age of fax and e-mail and digital images. Truly has he
been an ardent exponent of early keyboard instruments.

is financial: through his work he has led the journal alive
and well through years of financial balancing-acts under
OUP's always committed banner. You can easily underestimate the importance that advertising income plays in
maintaining the financial equilibrium of a splendidly produced and edited journal like Early music, and we can be
quite clear that without Arthur's perseverance and persuasiveness the journal might well have run out of income to
match its costs some years ago.
That, however, is to celebrate his business achievement—which for Arthur has surely always been secondary
to the editorial interest of what he accomplished. His second achievement has been much more remarked but still
remains unique: Arthur made the advertising a central
part of what makes Early music a compelling must-read
journal. Through his contacts around the globe and his
unrelenting pursuit of potential advertisers, he ensured
that everything that was of interest was reflected here.
Jowett of Balliol said that what he didn't know wasn't
knowledge: for Arthur, what didn't appear in Early music
didn't happen. His dedication to the journal has been
overwhelming in its intensity, and indeed has threatened
to overwhelm its members of staff, not to mention its
printers and advertisers, on many occasions. We, and
Early music, can't thank him enough and wish him all the
best for a happy retirement. The best legacy he leaves is the
flourishing support from advertisers for the journal which
Jane Beeson as his successor now inherits.
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Suffice it to say here that not even his considerable
knowledge of and enthusiasm for music from Icelandic
sagas to John Cage, nor the formidable persistence with
_ which he has pursued his task, would by themselves have
been enough to account for his singular achievement. The
overriding factor has been his unwavering belief in what
Early music set out to do and the way in which it has
striven to do it; in broader terms, in a passionately held
conviction that culture matters and that its value for our
civilization needs to be communicated to as many people
as wish to take note.
The unenviable task of securing advertising for each
issue has been known to bring out a certain Eeyore-ish
tendency. Quarterly cries of "This has been the worst issue
ever' have been an integral part of the publishing cycle of
the journal, and have formed a spikey counterpoint to his
absolute conviction that Early music was and is the best
music journal in the world. Arthur's task has certainly not
become easier, but he has always relished a challenge, a
challenge he has made into a way of life. Book and trade
fairs, concerts and festivals: Arthur has attended them all,
meeting up with old friends, pursuing new contacts, and
relishing good food and good company. He seems to know
or have known everyone, from Stravinsky to Yevtushenko,
and he is a polished and unstoppable raconteur.
So not only has he secured the continuation of the journal, but he has also enriched the lives of all of us who have
got to know him over the years. His love of rhetoric and
desire to communicate, in whatever language has been
required (or so it seems), and his unswerving loyalty have
all been placed with great commitment and generosity of
spirit at the service of this journal for three decades. Thank
you, Arthur: I hope you know how much you will be
missed. Now, about that autobiography ...
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